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Who Decides Who Gets to Be on Page One in Googl8sarch Results?

When a searcher types in a search termHike Worth award winning restaurant , who decides who shows
up as number one and who shows up on page oneagl€xo

Books have been written on this question, but I tnglto make it simple.
| will use Google because they are the search ertgat most people use.

Google wants to display the results that most tyasspond to the keywords that a user types imtosearch
box.

So, how do they decide which listing should be nendne and which ones should be on page one oéduds
for a search term? The biggest factor by far isvtites that a page gets.

WHAT? You didn’t know you and others were voting?

Votes in the search world are simpler to understhad you think. There are no hanging chads. Téethe
world vote for a particular site in a lot of waysit the most important measures Google uses arauthber of
links that point at a site and the quality of titesthat those links come from.

Let me give an example.

If you own a restaurant, it’s fairly easy to getiydriends to put a link on their web site thatngsiat your
restaurant’s homepage. You could get dozens oétldss if you have enough friends. Google seestak,
and tabulates those votes, placing a value onledch

(If you give them a link back, it's called a rea@pal link and Google discounts the value of thaskslbecause
they are more like back scratching than endorsesr@ntotes. Think of reciprocal links as like goihgwn to
the bus station and paying $1 apiece to a bunblimwis to cast ballots for you. If Google catches lyoying
votes, their votes essentially won't count.)

Google realizes that those links (or votes) froranfoiends for the restaurant don’t necessarily mie food is
great. BUT, what if you get on CNN for those falugdomemade rolls and CNN puts a link on their sith
back to your site? That link has a lot of authobigcause Google trusts CNN a lot more than theftork the
local tire shop’s 5 page web site, and that lirkfrCNN would likely push your page rank way upleatt
temporarily.

Google also knows how much traffic a site has astbgy on CNN with a link. (It's also called a “bdink”)
will likely drive visitors to your restaurant’s sitNow when someone typesaward winning Fort Worth
restaurant, you are likely to be in the top listings for thatm, as well as best homemade rolls in your eitty,
As time goes on, the votes lift your page rank,clvhincreases the likelihood that your web site @lshown
close to the top of the listings for a chosen kaylyghrase.

Web Marketing and Search Engine Optimization isagsva part of any consulting or speaking assignineéot
and we always make sure participants in our PeaclBaarking Group Sessions understand the toolaito g
Optimum Page Rank as part of their overall strateggcrease business using strategic web developme



As a promoter of my businesses, | have had to be@web expert. Now I'm helping other small busines
owners. I'll be glad to share some of the dosdumts ofcreating an effective business web sitgith you.

Remember, only you can make BUSINESS GREAT!

Ron Sturgeon, founder dr. Mission Possiblesmall business consulting, combines over 35 yafars
entrepreneurship with an extensive resume in cinguspeaking, and business writing, with 4 books
published and 2 more expected in 2011.

A business owner since age 17, Ron sold his cHaalwage yards to Ford Motor Company in 1999, laisd
innovations in database-driven direct marketingehaeen profiled ilnc. Magazine After the repurchase of
Greenleaf Auto Recyclers from Ford, he and a pigpagtners executed a turnaround and sold it tanicdr
Industries.

As aconsultaniandpeer benchmarkinigader, Ron shares his expertise in strategiaplgncapitalization,
compensation, growing market share, and more isigisature plain-spoken style, providing field-peay
high-profit best practices well ahead of the bussngews curve. A big part of his experience andtjpeiis
currently devoted to helped small businesses omtbeenet using their web site and search engitienigation.

To inquire about peer benchmarking, consultation&eynote speaking, contact Ron by calling 817-8325,
by emailingrons@MrMissionPossible.cgrby mailing 5940 Eden, Haltom City, TX 76117, oline atMr.
Mission Possible




