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We continue to get mail about our No-

COMPANY PROF"_E . vember cover story, ‘Do-It-Yourself
» i Marketing.”” There were more letters
Malnta““ng Peak v : from advertising and public-relations

e professionals accusing us of taking
Perfomance Over.ﬁme money from their pockets, but we also
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heard from company owners who

agreed that it’s smart to do it yourself.

ROAD WAR'“ORS- Bl [ucry day I receive from a small com-
- pany an adyertisement or promotional

Howtn Get piece that is poorly prepared -.md.cxc-
= cuted, and improperly targeted. These

Face-to-Face W|th businesses are too small to hire an agency
or seek outside help, but are incapable of

Your customers doing the work themselves. The answer
is self-education: read, read, and read
some more. Everything you need to

know is available, and with a little crea-
tivity you can succeed with your own

Pl-us: Why EVGI]’ BHSiness | “do-it-yourself marketing.” Because I
Should Be a Family Business | wanted to grow swiftly, I had to learn

these skills myself.
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